
COFANET OPTIMIZATION

CREDIT MANAGEMENT MADE EASY



COFANET OPTIMIZATION
IN A NUTSHELL (1/2)

• Context

- CofaNet, Coface’s online credit management system, was fully redesigned in 2017

- Following this launch, some of our clients and brokers pointed a “complex interface browsing” 

- As a consequence, we decided to review the key ergonomics of our interface, while keeping the overall spirit of the 2017 

redesign

o Selection of a web design agency 

o Clients and Brokers involvement during the screens redesign (online qualitative testing sessions)

• Key features

- New features allowing the client to easily find his way in the interface (creation of a homepage, onboarding assistant) 

- Access simplification to the most frequently used functionalities, namely: Credit Insurance or Information products requests, 

Claims declaration

- Redesign of some classic features for improved clarity: Company search, Navigation bar, Risk Portfolio layout, Notification 

center layout, Buyer’s page
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COFANET OPTIMIZATION
IN A NUTSHELL (2/2)

FROM…

TO…
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COFANET OPTIMIZATION
FOCUS ON… THE HOMEPAGE

Portfolio information displaying
• Weighted Average Portfolio (WAP)
• Pending request
• Imminent end data view

The notification center
• Displays the 5 last items
• Gives access to full list

The quick access path is composed of 3 action buttons, each
providing a direct access to a « step-by-step » process
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COFANET OPTIMIZATION
FOCUS ON… THE ‘STEP BY STEP’ PRODUCT REQUEST

Step 1: company search

Step 2: product selection

Last step: product form completion
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COFANET OPTIMIZATION
FOCUS ON… THE NAVIGATION BAR

Both the « logout » feature and 
the user’s profile are now
gathered on the top right of the 
screen

FROM… TO…
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COFANET OPTIMIZATION
FOCUS ON… THE RISK PORTFOLIO

FROM…

TO…
• A “tab-based” and lighten design
• Showing the DRA
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COFANET OPTIMIZATION
FOCUS ON… THE NOTIFICATION CENTER

FROM…

TO…
• A “tab-based” and lighten design
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COFANET OPTIMIZATION
FOCUS ON… THE BUYER’S PAGE

FROM…

TO…
• A “tab-based” and lighten design
• With more emphasis on the DRA and CRA
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COFANET OPTIMIZATION
FOCUS ON… THE ‘ONBOARDING’ ASSISTANT

Onboarding online assistant objectives
• Give a quick overview of the essential feature of the interface in a pop-up format
• Smoothen the change management period
• Improve the overall user experience

Displaying rules
• Automatic display upon the first visit
• Opt-out at any time within any pop-up
• Opt-in at anytime by clicking on the help tool
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